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	MORNING SESSION:

1. Practical skills in content creation and management including writing, photography, video and mashups 

2. Concrete advice for your own content strategy
3. Case studies and practical demonstration
4. Twitter: painting pictures and telling stories in 140 characters

5. Blogs: conversations, comments and continuing relationships

6. Facebook: brandstreaming through stories

7. Flickr: crowdsourcing your visual presence

8. Mashups: Google mapping your brand
AFTERNOON SESSION – SURGERY

The afternoon will take the form of a 'social media surgery' where attendees can bring along their own social media 'content' and discuss how  to develop it, integrate and manage it. The workshop leader will provide constructive and positive advice and help attendees develop a manageable and deliverable roadmap for their social media work.
FACILITATED BY:
The workshop is led by Paul Caplan who runs a specialist social media consultancy.  His clients have included the NHS, Department of Health, the RAF and the COI.  Paul has worked for national magazines including Marketing Week, the Lawyer and New Media Age. He runs training sessions around the UK & also teaches at Birkbeck, University of London.

BENEFITS OF IN-HOUSE TRAINING FROM THE HUB EVENTS:

1. Tried and tested workshops with a proven track record and excellent feedback

2. Practical, challenging and fun training from leading experts with extensive training experience

3. Agenda adapted to meet your specific training needs

4. Convenience and flexibility – a time and location to suit you

5. Cost effective –a one off fee rather than incurring costs per delegate

For more information about running this course in-house, please get in touch: info@thehubevents.com or 0161 484 5002.
	



So you have a Twitter account or a Blog. Maybe you've got a YouTube or Flickr account or a Facebook page. The question now is, what do you do with them?  You know you can't treat them like traditional media or PR channels so how do you really harness the power of the Live Web to tell your stories and develop relationships with your customers and stakeholders?




















Advanced Techniques for Making the Most of Social Media


�


 Social Media








You've begun to experiment with social media


�You have a social media strategy in place but need to take it to the next stage





You work in communications, IT, web, press or marketing or engagement








“Good energy. Most useful explanation of the mechanics of twitter and description of the opportunities of social media."��“Very good presenter, engaging. Most useful - the twitter session.”��“Lots of useful info and tips, very practical. Very enthusiastic and engaging. Good pace.”





“The facilitator was very energetic and enthusiastic. Interesting examples and many practical tips and useful ideas”








Available from £2100 plus VAT for up to 8 participants





FEEDBACK FROM PREVIOUS PARTICIPANTS





This workshop is for you if:
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